TEJAS N. NARECHANIA
414 W. 120th St., #103 = New York, NY 10027
510.541.3116 (mobile) = tnarecha@gmail.com

Education:
Columbia University School of Law, New York, NY
Juris Doctor, Expected 2011
Honors: James Kent Scholar (2008-2009, 2009-2010) (highest annual academic honor)
Activities: Executive Notes Editor, Columbia L.aw Review
Research Assistant to Prof. C. Scott Hemphill (intellectual property and antitrust)
Environmental Law Moot Court
Publications:  Note, An Offensive Weapon?: An Empirical Analysis of the Sword of State Sovereign Immunity in
State-Owned Patents, 110 COLUM. L. REV. (forthcoming Oct. 2010)

University of California, Berkeley, Berkeley, CA

Bachelor of Science, Computer Science and Electrical Engineering, 2005
Bachelor of Arts, Political Science with High Honors, 2005
Honors: Thesis: Renegotiating Intellectual Property for the Digital Era (received perfect grade)
Department Citation Finalist
Activities: Weekly Columnist, The Daily Californian
President, Indus (South Asian student association)
Research Assistant, Political Science (technology and pharmaceutical policy)

Experience:
Gibson, Dunn & Crutcher, New York, NY 05/10-07/10
Summer Associate
. Drafted motions and research memoranda to assist in the preparation of several litigation matters
. Researched domestic and international data privacy and computer security laws to verify legal
obligations associated with corporate transactions

A&E Television Networks, New York, NY 06/09-08/09
Summer Associate, 1 egal & Business Affairs
. Managed the renewal of intellectual property licenses to keep programs in A&HE’s active inventory
. Researched European Union and French law to help determine A&E’s international growth strategy
. Drafted and revised contracts relating to new and existing network television programs
Feeva Technology, Inc., San Francisco, CA 02/08-05/08
Privacy and Policy Analyst
. Developed and implemented strategic policy and public relations responses to new FTC regulations
. Prepared and delivered presentations regarding privacy strategies to consumer advocacy groups
. Built and analyzed detailed revenue projection models for Feeva’s advertising platform technology
Microsoft Corporation, Redmond, WA 09/05-02/08
Product Manager, Unified Communications
. Received the 2006 Marketing Excellence Award for managing a cross-company initiative to improve
customer relationships and increase sales leads through beta software
. Responsible for a team of three vendors and a budget of 1.8 million dollars
. Developed and implemented a two-day, hands-on, lab-based training program for Microsoft’s
enterprise messaging and telephony software in over 60 locations worldwide
. Planned and executed in-depth technical training events for over 300 highly-valued potential clients
. Coordinated efforts across marketing and development to provide new technical training resources

at worldwide launch events for Exchange Server 2007



